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                  Preface  

 The Global Edition is written for business school students in Europe, the 
Middle East, South Africa, Australia, and the Pacific Asian region. Case studies 
and examples focus on how firms in these regions use information systems. 
We wrote this book for business school students who wanted an in-depth look 
at how today's business firms use information technologies and systems to 
achieve corporate objectives. Information systems are one of the major tools 
available to business managers for achieving operational excellence, developing 
new products and services, improving decision making, and achieving competi-
tive advantage. Students will find here the most up-to-date and comprehensive 
overview of information systems used by business firms today. After reading 
this book, we expect students will be able to participate in, and even lead, man-
agement discussions of information systems for their firms. 

 When interviewing potential employees, business firms often look for new 
hires who know how to use information systems and technologies for achiev-
ing bottom-line business results. Regardless of whether you are an accounting, 
finance, management, operations management, marketing, or information sys-
tems major, the knowledge and information you find in this book will be valu-
able throughout your business career. 

   What’s New in This Edition  

   Currency  
 The 15th edition features all new opening, closing, and Interactive Session 
cases. The text, figures, tables, and cases have been updated through September 
2016 with the latest sources from industry and MIS research.  

   New Features  
•     New Conceptual Videos  collection includes 45 conceptual videos of 3 

to 5 minutes in length. Ken Laudon walks students through three of the 
most important concepts in each chapter using a contemporary anima-
tion platform. Available only in the MyLab MIS digital edition  

•    New Video Cases  collection: 36 video cases (two or more per chapter) 
and 10 additional instructional videos covering key concepts and experi-
ences in the MIS world. Video Cases are listed at the beginning of each 
chapter.  

•    Learning Tracks:  47 Learning Tracks in MyLab MIS for additional cover-
age of selected topics.    

   New Topics  
•     Big Data and the Internet of Things:  In-depth coverage of big data, 

big data analytics, and the Internet of Things (IoT) in   Chapters   1  ,   6  , 
  7  , and   12  . Includes big data analytics, analyzing IoT data streams, 
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Hadoop, in-memory computing, non-relational databases, and analytic 
platforms.  

•    Cloud Computing:  Updated and expanded coverage of cloud computing 
in   Chapter   5   (IT infrastructure) with more detail on types of cloud ser-
vices, private and public clouds, hybrid clouds, managing cloud services, 
and a new Interactive Session on using cloud services. Cloud computing 
also covered in   Chapter   6   (databases in the cloud),   Chapter   8   (cloud secu-
rity),   Chapter   9   (cloud-based CRM and ERP),   Chapter   10   (e-commerce), 
and   Chapter   13   (cloud-based systems development). 

•     Social, Mobile, Local:  New e-commerce content in   Chapter   10   describ-
ing how social tools, mobile technology, and location-based services are 
transforming marketing and advertising.    

•    Social Business:  Expanded coverage of social business, introduced in 
  Chapter   2   and discussed in throughout the text. Detailed discussions of 
enterprise (internal corporate) social networking as well as social net-
working in e-commerce.   

•    BYOD and mobile device management  

•   Smart products  

•   DevOps  

•   Zero-day vulnerabilities  

•   Machine learning  

•   Chatbots  

•   Near field communication (NFC)  

•   Native advertising  

•   Windows 10  

•   Microsoft Office 365  

•   Zero-day vulnerabilities  

•   Platforms  

•   Software-defined storage (SDS)     

       The 15th Edition: The Comprehensive Solution for the 
MIS Curriculum  

 Since its inception, this text has helped to define the MIS course around the 
globe. This edition continues to be authoritative but is also more customizable, 
flexible, and geared to meeting the needs of different colleges, universities, and 
individual instructors. Many of its learning tools are now available in digital 
form. This book is now part of a complete learning package that includes the 
core text, Video Case Package, and Learning Tracks. 

 The core text consists of 15 chapters with hands-on projects covering the 
most essential topics in MIS. An important part of the core text is the Video 
Case Study and Instructional Video Package: 36 video case studies (two to three 
per chapter) plus 10 instructional videos that illustrate business uses of infor-
mation systems, explain new technologies, and explore concepts. Videos are 
keyed to the topics of each chapter. 

 In addition, for students and instructors who want to go deeper into selected 
topics, there are 47 Learning Tracks in MyLab MIS that cover a variety of MIS 
topics in greater depth. 
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   The CORE Text  
 The core text provides an overview of fundamental MIS concepts using an 
integrated framework for describing and analyzing information systems. This 
framework shows information systems composed of management, organiza-
tion, and technology elements and is reinforced in student projects and case 
studies.  

   Chapter Organization    
 Each chapter contains the following elements: 

•    A Chapter Outline based on Learning Objectives  

•   Lists of all the Case Studies and Video Cases for each chapter  

•   A chapter-opening case describing a real-world organization to establish 
the theme and importance of the chapter  

•   A diagram analyzing the opening case in terms of the management, orga-
nization, and technology model used throughout the text  

•   Two Interactive Sessions with Case Study Questions  

•   A Review Summary keyed to the Student Learning Objectives  

•   A list of Key Terms that students can use to review concepts  

•   Review questions for students to test their comprehension of chapter 
material  

•   Discussion questions raised by the broader themes of the chapter  

•   A series of Hands-on MIS Projects consisting of two Management 
Decision Problems, a hands-on application software project, and a project 
to develop Internet skills  

•   A Collaboration and Teamwork Project to develop teamwork and presen-
tation skills with options for using open source collaboration tools  

•   A chapter-ending case study for students to apply chapter concepts  

•   Two assisted-graded writing questions with prebuilt grading rubrics  

•   Chapter references     

Organization

Technology

Management

• Improve customer

     service

• Increase revenue

•  Monitor service level

     and costs

•  Plan new IT

     infrastructure

•  Make IT infrastructure

     investments

•  Create new services

     and business

     processes

• On-premises

     reservation system

• Microsoft Azure cloud  

     computing services

• Costly, unwieldy IT infrastructure

• Low-cost provider

• Highly competitive industry

Seat Allocation System
• Provide online seat selection

    service

Business
Challenges

Business
Solutions

Information
System

    A diagram accompanying 
each chapter-opening case 
graphically illustrates how 
management, organization, 
and technology elements work 
together to create an informa-
tion system solution to the 
business challenges discussed 
in the case.  
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   Key Features  
 We have enhanced the text to make it more interactive, leading edge, and 
appealing to both students and instructors. The features and learning tools are 
described in the following sections. 

   Business-Driven with Real-World Business Cases and 
Examples    
 The text helps students see the direct connection between information systems 
and business performance. It describes the main business objectives driving the 
use of information systems and technologies in corporations all over the world: 
operational excellence, new products and services, customer and supplier inti-
macy, improved decision making, competitive advantage, and survival. In-text 
examples and case studies show students how specific companies use informa-
tion systems to achieve these objectives. 

 We use only current (2016) examples from business and public organiza-
tions throughout the text to illustrate the important concepts in each chap-
ter. All the case studies describe companies or organizations that are familiar 
to students, such as Nike, Rugby Football Union, Facebook, Walmart, Fiat, 
Unilever, and GE.  

   Interactivity    
 There’s no better way to learn about MIS than by doing MIS! We provide differ-
ent kinds of hands-on projects where students can work with real-world busi-
ness scenarios and data and learn firsthand what MIS is all about. These proj-
ects heighten student involvement in this exciting subject. 

•     Online Video Case Package.  Students can watch short videos online, 
either in-class or at home or work, and then apply the concepts of the 
book to the analysis of the video. Every chapter contains at least two 
business video cases that explain how business firms and managers are 
using information systems and explore concepts discussed in the chap-
ter. Each video case consists of one or more videos about a real-world 
company, a background text case, and case study questions. These video 
cases enhance students’ understanding of MIS topics and the relevance of 
MIS to the business world. In addition, there are 10 Instructional Videos 
that describe developments and concepts in MIS keyed to respective 
chapters. 

•    Online Conceptual Videos [the digital edition only]. Forty-five video 
animations where the authors walk students through three concepts from 
each chapter.    

•    Interactive Sessions.  Two short cases in each chapter have been rede-
signed as Interactive Sessions to be used in the classroom (or on Internet 
discussion boards) to stimulate student interest and active learning. Each 
case concludes with case study questions. The case study questions pro-
vide topics for class discussion, Internet discussion, or written assign-
ments.    

•    Hands-On MIS Projects.  Every chapter concludes with a Hands-On 
MIS Projects section containing three types of projects: two Management 
Decision Problems; a hands-on application software exercise using 
Microsoft Excel, Access, or web page and blog creation tools; and a proj-
ect that develops Internet business skills. A Dirt Bikes USA running case 
in MyLab MIS provides additional hands-on projects for each chapter.     
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Businesses of all sizes are finding Facebook, Twit-
ter, and other social media to be powerful tools for 
engaging customers, amplifying product messages, 
discovering trends and influencers, building brand 
awareness, and taking action on customer requests 
and recommendations. Half of all Twitter users rec-
ommend products in their tweets.

About 1.6 billion people use Facebook, and more 
than 30 million businesses have active brand pages, 
enabling users to interact with the brand through 
blogs, comment pages, contests, and offerings on the 
brand page. The “like” button gives users a chance to 
share with their social network their feelings about 
content and other objects they are viewing and web-
sites they are visiting. With like buttons on millions 
of websites, Facebook can track user behavior on 
other sites and then sell this information to market-
ers. Facebook also sells display ads to firms that 
show up in the right column of users’ home pages 
and most other pages in the Facebook interface such 
as photos and apps.

Twitter has developed many new offerings to 
interest advertisers, like “promoted tweets” and “pro-
moted trends.” These features give advertisers the 
ability to have their tweets displayed more promi-
nently when Twitter users search for certain key-
words. Many big advertisers are using Twitter’s Vine 
service, which allows users to share short, repeating 
videos with a mobile-phone app or post them on 
other platforms such as Facebook.

Lowe’s is using Facebook mobile video and Snap-
chat image messaging to help first-time millennial 
home buyers learn home improvement skills. The 
home improvement retailer launched a new series of 
social videos in April 2016 to showcase spring clean-
ing and do-it-yourself projects. Lowe’s believes this 
is a more immediate and interactive way to reach

INTERACTIVE SESSION: TECHNOLOGY 

Getting Social with Customers

Lowe’s “In-a-Snap” Snapchat series tries to inspire 
young homeowners and renters to undertake sim-
ple home improvement projects such as installing 
shelves to build a study nook. During the Lowe’s 
Snapchat story, users can tap on the screen to put 
a nail in a wall or chisel off an old tile. Lowe’s is 
working on another series of video tutorials on Face-
book and Instagram called “Home School” that uses 
drawings from chalk artists to animate maintenance 
projects.

Lowe’s social media activities have helped 
increase brand engagement. Although the company’s 
social campaigns are designed to teach first-time 
homeowners or young renters about home improve-
ment, the company is also hoping they will encour-
age consumers to think differently about the brand 
beyond its products and services. Management 
believes millennials who are becoming first-time 
homeowners want to know the deeper meaning of 
what a company is trying to stand for, not just the 
products and services it offers.

An estimated 90 percent of customers are influ-
enced by online reviews, and nearly half of U.S. 
social media users actively seek customer service 
through social media. As a result, marketing is now 
placing much more emphasis on customer satisfac-
tion and customer service. Social media monitoring 
helps marketers and business owners understand 
more about likes, dislikes, and complaints concern-
ing products, additional products or product modifi-
cations customers want, and how people are talking 
about a brand (positive or negative sentiment).

General Motors (GM) has 26 full-time social media 
customer care advisers for North America alone, 
covering more than 150 company social channels 
from GM, Chevrolet, Buick, GMC, and Cadillac, and 
approximately 85 sites such as automotive enthusiast

    Each chapter contains two 
Interactive Sessions on 
Management, Organizations, 
or Technology using real-world 
companies to illustrate chapter 
concepts and issues.  

    Case Study Questions encour-
age students to apply chapter 
concepts to real-world compa-
nies in class discussions, stu-
dent presentations, or writing 
assignments.  

CASE STUDY QUESTIONS

, ,

1. Assess the management, organization, and tech-
nology issues for using social media technology to 
engage with customers.

2. What are the advantages and disadvantages of 
using social media for advertising, brand building, 
market research, and customer service?

3. Give an example of a business decision in this 
case study that was facilitated by using social 
media to interact with customers.

4. Should all companies use social media technology 
for customer service and marketing? Why or why 
not? What kinds of companies are best suited to 
use these platforms?

•    Collaboration and Teamwork Projects.  Each chapter features a col-
laborative project that encourages students working in teams to use 
Google Drive, Google Docs, or other open source collaboration tools. 
The first team project in   Chapter   1   asks students to build a collaborative 
Google site.    

   Assessment and AACSB Assessment Guidelines    
 The Association to Advance Collegiate Schools of Business (AACSB) is a not-
for-profit corporation of educational institutions, corporations, and other orga-
nizations that seeks to improve business education primarily by accrediting uni-
versity business programs. As a part of its accreditation activities, the AACSB has 
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developed an Assurance of Learning Program designed to ensure that schools 
do in fact teach students what they promise. Schools are required to state a clear 
mission, develop a coherent business program, identify student learning objec-
tives, and then prove that students do in fact achieve the objectives. 

 We have attempted in this book to support AACSB efforts to encourage assess-
ment-based education. The back end papers of this edition identify student 
learning objectives and anticipated outcomes for our Hands-On MIS projects. 
The authors will provide custom advice on how to use this text in colleges with 
different missions and assessment needs. Please e-mail the authors or contact 
your local Pearson representative for contact information. 

Management Decision Problems

11-8  U.S. Pharma Corporation is headquartered in New Jersey but has research sites in Germany, France, the 
United Kingdom, Switzerland, and Australia. Research and development of new pharmaceuticals is key to 
ongoing profits, and U.S. Pharma researches and tests thousands of possible drugs. The company’s 
researchers need to share information with others within and outside the company, including the U.S. 
Food and Drug Administration, the World Health Organization, and the International Federation of Phar-
maceutical Manufacturers & Associations. Also critical is access to health information sites, such as the 
U.S. National Library of Medicine, and to industry conferences and professional journals. Design a knowl-
edge portal for U.S. Pharma’s researchers. Include in your design specifications relevant internal systems 
and databases, external sources of information, and internal and external communication and collabora-
tion tools. Design a home page for your portal.

11-9  Canadian Tire is one of Canada’s largest companies, with 50,000 employees and 1,100 stores and gas bars 
(gas stations) across Canada selling sports, leisure, home products, apparel, and financial services as well 
as automotive and petroleum products. The retail outlets are independently owned and operated. Cana-
dian Tire has been using daily mailings and thick product catalogs to inform its dealers about new prod-
ucts, merchandise setups, best practices, product ordering, and problem resolution, and it is looking for a 
better way to provide employees with human resources and administrative documents. Describe the prob-
lems created by this way of doing business and how knowledge management systems might help.

    Two real-world business sce-
narios per chapter provide 
opportunities for students to 
apply chapter concepts and 
practice management decision 
making.  

    Students practice using soft-
ware in real-world settings for 
achieving operational excel-
lence and enhancing decision 
making.  

    Each chapter features a project 
to develop Internet skills for 
accessing information, con-
ducting research, and perform-
ing online calculations and 
analysis.  

Improving Decision Making: Using Web Tools to Configure and Price an Automobile

Software skills: Internet-based software
Business skills: Researching product information and pricing

3-11  In this exercise, you will use software at car websites to find product information about a car of your choice 
and use that information to make an important purchase decision. You will also evaluate two of these sites 
as selling tools. 

You are interested in purchasing a new Ford Escape (or some other car of your choice). Go to the 
website of CarsDirect (www.carsdirect.com) and begin your investigation. Locate the Ford Escape. Research 
the various Escape models, and choose one you prefer in terms of price, features, and safety ratings. Locate 
and read at least two reviews. Surf the website of the manufacturer, in this case Ford (www.ford.com). Com-
pare the information available on Ford’s website with that of CarsDirect for the Ford Escape. Try to locate 
the lowest price for the car you want in a local dealer’s inventory. Suggest improvements for CarsDirect.com 
and Ford.com.



24 Preface

 For more information on the AACSB Assurance of Learning Program and 
how this text supports assessment-based learning, please visit the website for 
this book.  

   Customization and Flexibility: Learning Track Modules    
 Our Learning Tracks feature gives instructors the flexibility to provide in-depth 
coverage of the topics they choose. There are 47 Learning Tracks in MyLab MIS 
available to instructors and students. This supplementary content takes students 
deeper into MIS topics, concepts, and debates; reviews basic technology concepts 
in hardware, software, database design, telecommunications, and other areas.  

   Author-Certified Test Bank and Supplements  
•     Author-Certified Test Bank.  The authors have worked closely with 

skilled test item writers to ensure that higher-level cognitive skills are 
tested. Test bank multiple-choice questions include questions on content 
but also include many questions that require analysis, synthesis, and 
evaluation skills.  

•    Annotated Slides.  The authors have prepared a comprehensive collec-
tion of 50 PowerPoint slides for each chapter to be used in your lectures. 
Many of these slides are the same as used by Ken Laudon in his MIS 
classes and executive education presentations. Each of the slides is anno-
tated with teaching suggestions for asking students questions, developing 
in-class lists that illustrate key concepts, and recommending other firms 
as examples in addition to those provided in the text. The annotations 
are like an Instructor’s Manual built into the slides and make it easier to 
teach the course effectively.    

   Student Learning-Focused    
 Student Learning Objectives are organized around a set of study questions to 
focus student attention. Each chapter concludes with a Review Summary and 
Review Questions organized around these study questions, and each major 
chapter section is based on a Learning Objective.  

   Career Resources    
 The Instructor Resources for this text include extensive Career Resources, 
including job-hunting guides and instructions on how to build a Digital Portfolio 
demonstrating the business knowledge, application software proficiency, and 
Internet skills acquired from using the text. The portfolio can be included in a 
resume or job application or used as a learning assessment tool for instructors.   

   Instructor Resources  
 At the Instructor Resource Center,  www.pearsonglobaleditions.com/laudon , 
instructors can easily register to gain access to a variety of instructor resources 
available with this text in downloadable format. If assistance is needed, our 
dedicated technical support team is ready to help with the media supplements 
that accompany this text. Visit  http://support.pearson.com  for answers to fre-
quently asked questions and toll-free user support phone numbers. 

 The following supplements are available with this text: 

•    Instructor’s Resource Manual  

•   Test Bank  



 Preface 25

•   TestGen ®  Computerized Test Bank  

•   PowerPoint Presentation  

•   Image Library  

•   Lecture Notes   

   Video Cases and Instructional Videos    
 Instructors can download step-by-step instructions for accessing the video cases 
from the Instructor Resources Center. Video Cases and Instructional Videos are 
listed at the beginning of each chapter as well as in the Preface.  

   Learning Tracks Modules    
 There are 47 Learning Tracks in MyLab MIS providing additional coverage 
topics for students and instructors. See page  26  for a list of the Learning Tracks 
available for this edition. 

    Video Cases and Instructional Videos   

Chapter Video
  Chapter   1  : Information Systems in Global 
Business Today

 Business in the Cloud: Facebook and eBay Data Centers 
 UPS Global Operations with the DIAD 
 Instructional Video: Tour IBM's Raleigh Data Center 

  Chapter   2  : Global E-business and 
Collaboration

 Walmart's Retail Link Supply Chain 
 CEMEX: Becoming a Social Business 
 Instructional Video: US Foodservice Grows Market with Oracle CRM on Demand 

  Chapter   3  : Information Systems, 
Organizations, and Strategy

 GE Becomes a Digital Firm: The Emerging Industrial Internet 
 National Basketball Association: Competing on Global Delivery with Akamai OS Streaming 

  Chapter   4  : Ethical and Social Issues in 
Information Systems

 What Net Neutrality Means for You 
 Facebook and Google Privacy: What Privacy? 
 The United States v. Terrorism: Data Mining for Terrorists and Innocents 
 Instructional Video: Viktor Mayer Schönberger on the Right to Be Forgotten 

  Chapter   5  : IT Infrastructure and Emerging 
Technologies

 Rockwell Automation Fuels the Oil and Gas Industry with the Internet of Things (IoT) 
  ESPN.com : The Future of Sports Broadcasting in the Cloud 
 Netflix: Building a Business in the Cloud 

  Chapter   6  : Foundations of Business 
Intelligence: Databases and Information 
Management

 Dubuque Uses Cloud Computing and Sensors to Build a Smarter City 
 Brooks Brothers Closes in on Omnichannel Retail 
 Maruti Suzuki Business Intelligence and Enterprise Databases 

  Chapter   7  : Telecommunications, the 
Internet, and Wireless Technology

 Telepresence Moves out of the Boardroom and into the Field 
 Virtual Collaboration with IBMSametime 

  Chapter   8  : Securing Information Systems  Stuxnet and Cyberwarfare 
 Cyberespionage: The Chinese Threat 
 Instructional Video: Sony PlayStation Hacked; Data Stolen from 77 Million Users 
 Instructional Video: Meet the Hackers: Anonymous Statement on Hacking SONY 

  Chapter   9  : Achieving Operational 
Excellence and Customer Intimacy: 
Enterprise Applications

 Life Time Fitness Gets in Shape with Salesforce CRM 
 Evolution Homecare Manages Patients with Microsoft CRM 
 Instructional Video: GSMS Protects Products and Patients by Serializing Every Bottle of Drugs 

  Chapter   10  : E-commerce: Digital Markets, 
Digital Goods

 Walmart Takes on Amazon: A Battle of IT and Management Systems 
 Groupon: Deals Galore 
 Etsy: A Marketplace and Community 
 Instructional Video: Walmart's eCommerce Fulfillment Center Network 
Instructional Video: Behind the Scenes of an Amazon Warehouse 

  Chapter   11  : Managing Knowledge  How IBM's Watson Became a Jeopardy Champion 
 Alfresco: Open Source Document Management and Collaboration 

  Chapter   12  : Enhancing Decision Making  PSEG Leverages Big Data and Business Analytics Using GE's PREDIX Platform 
 FreshDirect Uses Business Intelligence to Manage Its Online Grocery. 
 Business Intelligence Helps the Cincinnati Zoo Work Smarter 
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Chapter Video
  Chapter   13   Building Information Systems  IBM: Business Process Management in a SaaS Environment 

 IBM Helps the City of Madrid with Real-Time BPM Software 
 Instructional Video: BPM: Business Process Management Customer Story 
 Instructional Video: Workflow Management Visualized 

  Chapter   14   Managing Projects  Blue Cross Blue Shield: Smarter Computing Project 
 NASA Project Management Challenges 

  Chapter   15   Managing Global Systems  Daum Runs Oracle Apps on Linux 
 Lean Manufacturing and Global ERP: Humanetics and Global Shop 

   Learning Tracks  

Chapter Learning Tracks
  Chapter   1  : Information Systems in Global 
Business Today

 How Much Does IT Matter? 
 Information Systems and Your Career 
 The Mobile Digital Platform 

  Chapter   2  : Global E-business and 
Collaboration

 Systems From a Functional Perspective 
 IT Enables Collaboration and Teamwork 
 Challenges of Using Business Information Systems 
Organizing the Information Systems Function 
 Occupational and Career Outlook for Information Systems Majors 2014–2020 

  Chapter   3  : Information Systems, 
Organizations, and Strategy

The Changing Business Environment for IT

  Chapter   4  : Ethical and Social Issues in 
Information Systems

Developing a Corporate Code of Ethics for IT

  Chapter   5  : IT Infrastructure and Emerging 
Technologies

 How Computer Hardware Works 
 How Computer Software Works 
 Service Level Agreements 
 The Open Source Software Initiative 
 Comparing Stages in IT Infrastructure Evolution 
Cloud Computing 

  Chapter   6  : Foundations of Business 
Intelligence: Databases and Information 
Management

 Database Design, Normalization, and Entity-Relationship Diagramming 
 Introduction to SQL 
 Hierarchical and Network Data Models 

  Chapter   7  : Telecommunications, the 
Internet, and Wireless Technology

 Broadband Network Services and Technologies 
 Cellular System Generations 
 Wireless Applications for Customer Relationship Management, Supply Chain Management, and Healthcare 
 Introduction to Web 2.0 
 LAN Topologies 

  Chapter   8  : Securing Information Systems  The Booming Job Market in IT Security 
 The Sarbanes-Oxley Act 
 Computer Forensics 
 General and Application Controls for Information Systems 
 Management Challenges of Security and Control 
 Software Vulnerability and Reliability 

  Chapter   9  : Achieving Operational 
Excellence and Customer Intimacy: 
Enterprise Applications

 SAP Business Process Map 
 Business Processes in Supply Chain Management and Supply Chain Metrics 
 Best-Practice Business Processes in CRM Software 

  Chapter   10  : E-commerce: Digital Markets, 
Digital Goods

 E-commerce Challenges: The Story of Online Groceries 
 Build an E-commerce Business Plan 
 Hot New Careers in E-Commerce 
 E-commerce Payment Systems 
 Building an E-commerce Website 

  Chapter   11  : Managing Knowledge Challenges of Knowledge Management Systems

  Chapter   12  : Enhancing Decision Making Building and Using Pivot Tables

Video Cases and Instructional Videos (Continued)
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Chapter Learning Tracks
  Chapter   13  : Building Information Systems  Unified Modeling Language 

 Primer on Business Process Design and Documentation 
 Primer on Business Process Management 
 Fourth-Generation Languages 

  Chapter   14  : Managing Projects  Capital Budgeting Methods for Information Systems Investments 
 Enterprise Analysis (Business Systems Planning) and Critical Success Factors 
 Information Technology Investments and Productivity 

MyLab MIS
Available in MyLab MIS

• MIS Video Exercises - Videos illustrating MIS concepts, paired with brief 
quizzes

• MIS Decision Simulations - interactive exercises allowing students to play 
the role of a manager and make business decisions

• Assisted-Graded writing exercises - taken from the end of chapter, with a 
rubric provided

• Chapter Warm Ups, Chapter Quizzes - objective-based quizzing to test 
knowledge

• Discussion Questions - taken from the end of chapter
• Dynamic Study Modules - on the go adaptive quizzing, also available on a 

mobile phone
• Learning Catalytics - bring-your-own-device classroom response tools
• Enhanced eText - an accessible, mobile-friendly eText with Conceptual 

Animations, which walk students through key concepts in the chapter by 
making figures come to life

• Excel & Access Grader Projects - live in the application auto-graded 
Grader projects provided inside MyLab MIS to support classes  covering 
Office tools   

Acknowledgments  

 The production of any book involves valued contributions from a number of 
persons. We would like to thank all of our editors for encouragement, insight, 
and strong support for many years. We thank our editor Samantha McAfee 
Lewis and project manager Katrina Ostler for their role in managing the project. 

 Our special thanks go to our supplement authors for their work, including the 
following MyLab content contributors: John Hupp, Columbus State University; 
Robert J. Mills, Utah State University; John P. Russo, Wentworth Institute of 
Technology; and Michael L. Smith, SUNY Oswego. We are indebted to Robin 
Pickering for her assistance with writing and to William Anderson and Megan 
Miller for their help during production. We thank Diana R. Craig for her assis-
tance with database and software topics. 

 Special thanks to colleagues at the Stern School of Business at New York 
University; to Professor Werner Schenk, Simon School of Business, University 
of Rochester; to Professor Mark Gillenson, Fogelman College of Business and 
Economics, University of Memphis; to Robert Kostrubanic, Indiana-Purdue 
University Fort Wayne; to Professor Lawrence Andrew of Western Illinois 
University; to Professor Detlef Schoder of the University of Cologne; to Professor 



28 Preface

Walter Brenner of the University of St. Gallen; to Professor Lutz Kolbe of the 
University of Gottingen; to Professor Donald Marchand of the International 
Institute for Management Development; and to Professor Daniel Botha of 
Stellenbosch University who provided additional suggestions for improvement. 
Thank you to Professor Ken Kraemer, University of California at Irvine, and 
Professor John King, University of Michigan, for more than a decade-long dis-
cussion of information systems and organizations. And a special remembrance 
and dedication to Professor Rob Kling, University of Indiana, for being our friend 
and colleague over so many years. 

 We also want to especially thank all our reviewers whose suggestions helped 
improve our texts. Reviewers for Managing the Digital Firm include: 

   Charles Wankel, St. John's University  
  Ahmed Kamel, Concordia College  
  Deborah E Swain, North Carolina Central University  
  Jigish Zaveri, Morgan State University  
  Robert Gatewood, Mississippi College  
  James Drogan, SUNY Maritime College  
  Amiya Samantray, Marygrove College  
  John Miles, Keuka College  
  Werner Schenk, University of Rochester  
  Shuyuan Mary Ho, Florida State University  
  Brian Jones, Tennessee Technological University  
  Robert Fulkerth, Golden Gate University  
  Osman Guzide, Shepherd University   

 Pearson gratefully acknowledges and thanks the following people for their 
contribution to the Global Edition: 

Daniel Ortiz Arroyo, Aalborg University
June Clarke, Sheffield Hallam University
Andy Jones, Staffordshire University
Sahil Raj, Punjabi University
Neerja Sethi, Nanyang Technological University
Vijay Sethi, Nanyang Technological University      

    K.C.L.  
  J.P.L.       



PART ONE introduces the major themes of this book, raising a series of important questions: 

What is an information system, and what are its management, organization, and technology 

dimensions? Why are information systems so essential in businesses today? Why are sys-

tems for collaboration and social business so important? How can information systems help 

businesses become more competitive? What broader ethical and social issues are raised by 

widespread use of information systems?    

         Chapter   1  

Information Systems in Global Business 
Today    

     Chapter   2  

Global E-business and Collaboration    

     Chapter   3  

Information Systems, Organizations, 
and Strategy    

     Chapter   4  

Ethical and Social Issues in 
Information Systems        

 Organizations, 
Management, and the 
Networked Enterprise   

      PART   ONE 
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MyLab MIS™

Visit mymislab.com for simulations, tutorials, and end-of-chapter problems.

 Information Systems in Global 
Business Today   

    Learning Objectives  
 After reading this  chapter    , you will be able to answer the following questions: 

     1-1     How are information systems transforming business, and why are they so 
essential for running and managing a business today?  

    1-2     What is an information system? How does it work? What are its 
management, organization, and technology components? Why are 
complementary assets essential for ensuring that information systems 
provide genuine value for organizations?  

    1-3     What academic disciplines are used to study information systems, and how 
does each contribute to an understanding of information systems?    

   1        CHAPTER

   VIDEO CASES  

   Business in the Cloud: Facebook and eBay Data Centers  
  UPS Global Operations with the DIAD  
   Instructional Video:       
  Tour IBM’s Raleigh Data Center    

   CHAPTER CASES  

   Rugby Football Union Tries Big Data  
  The Mobile Pocket Office  
  Digital Transformation of Healthcare at Singapore’s JurongHealth Services  

  Are Farms Becoming Digital Firms?    




